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Job Title Community Worker_ Communications & Marketing Executive 

Reports to Communications & Marketing Manager 

Manages Communications & Marketing  
 

Job Description 
 
About Beyond 
 
Beyond Social Services is a community development agency dedicated to helping children, youth 
and families from less privileged backgrounds break away from the poverty cycle. We are 
committed to being in the service of people’s efforts, through connecting, facilitating, and 
enabling our members, as they take ownership in overcoming the challenges in their lives 
towards a better tomorrow, for their families and their community.  

 

Why Join Us 
 
At Beyond Social Services, our people are humble, compassionate, and definitely passionate 
about building a better society together. Beyonders believe that every individual has a right to 
equality, or at the very least, a fair and just world to live in. Beyonders believe that every person 
has strengths in various shapes and sizes, even the most vulnerable of us; and that we can build 
community collectively if we all come together as one, with each of our superpowers.  
 
We strive to be a community workplace, that practices values and principles we too hope to see 
in our community. That also means, we are a workplace where diversity and inclusion matter 
and empathy is always at the heart of what we do. Colleagues are more understanding than 
average and we always encourage holding of space for those who need it. 
 
At Beyond, everyone is also a community worker and trailblazer, for we take the road less 
travelled in journeying together with our members in the community, to bring about social 
change that broadens the world they live in. We are leaders who care less about hierarchy and 
titles, because we care more about elevating the living experiences of those who are already 
living on the edge. So there’s no pulling of ranks and every Beyonder’s voice gets heard.  

 
 

Roles & Responsibilities: 
 
- The ideal candidate will be expected to lead and manage the marketing and communication 

channels while upholding content standards that are required for the various platforms and 
audience 

- He/she will be the key lead of all digital, web and social media marketing and 
communications, including timely update of websites, ensuring that overall performance is 
kept to an optimum, and regular social listening is required. (Experience with Facebook, 
Instagram, TikTok is a must. SEO/SEM/paid media/ Google analytics experience preferred) 

- In addition to the above, the candidate can expect the following: 

• Conceptualise, strategise, and execute multi-channel marketing 
communications (including database marketing, EDM and new channels) 
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• Develop narratives, creatives and content and other communication materials 
or collaterals (artworks/graphics/videos/stories/reels etc) 

• Manage and develop a robust content calendar that is effective and timely 

• Conduct regular post-campaign analysis and evaluation, deep-dive, track and 
data analysis of campaign success with continual refinement of approach and 
strategy 

• Interview multiple stakeholders and write engaging stories and articles that 
accurately reflect the voices that are represented 

• Writing and organising of reports/documents such as quarterly/annual reports ; 
writing and creation of presentation decks  

• PR & Media management; organising media interviews and press events; write 
press releases; compiling commentaries and supporting op-eds that articulate 
our position on social issues  

• Market segmentation; identifying market trends and audiences to drive 
engagements & conversions 

• Brand management including brand guidelines, logo usage policies; increase 
brand awareness and engagement  

• Event organisation and management (both physical and virtual) 

• Media policy and approval while managing a photo archive with regular updates 
on usage approvals  

• Provide thought leadership and perspective for adoption where appropriate  

• Guiding and strengthening fellow colleagues’ communication and media 
relations skills as effective ambassadors of Beyond 

• Supporting fellow co-workers outside of regular scope as required 

 

Requirements: 
The ideal candidate should be/have the following: 
- At least 3-5 years in a marketing/communications role. Fresh graduates with degree in 

Marketing, Communications, Public Relations or relevant field 
will be considered as well 

- Knowledge and understanding of communications practices and techniques especially in 
social media, including but not limited to Facebook/Instagram/Tik Tok/Twitter/LinkedIn 

- Familiar with SEO, Google Analytics and social media marketing  
- Strong analytical skills and data-driven thinking 
- Experience with web content management tools  
- Skills in visual, video editing and photography 
- Creative, resourceful with willingness to learn and open to new ways of doing things 
- Proactive, self-motivated with growth mindset and comfortable with taking ownership of 

projects with minimal supervision  
- Excellent verbal & written communication, cooperation and project management skills with 

superb interpersonal skills and able to interface with various stakeholders with ease 
- Must be comfortable with storytelling that is authentic and reflective of the diverse voices 

that we serve 
- A sense of aesthetics and a love for great copy and creatives that is clear, authentic and 

impactful 
- Adaptable team player with the character to thrive independently in a fast paced, ambiguous 

environment  
- Versatile and able to respond positively to shifting priorities and demands 
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- Displays professionalism and commitment to work outcomes 
- Last but not least, interest in the social sector, social or community causes, with a heart for 

the community we serve and want to make a difference to the lives of those in need 
 
 

What to expect 
- Cross-functional role that interfaces with various internal and external stakeholders such as 

community workers, volunteers, members of community, external partners, board members 
- Travelling for in-person interviews or capturing of photos/videos will be necessary, with 

occasional after office hours  
- Working with socially disadvantaged and disaffected members of the community can be 

potentially distressing  
 
Only short-listed candidates will be contacted for an interview 
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